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Context 

• Around Brkini and Kras in Slovenia 

• To join forces to promote tourism farms and 
thus reduce the overall costs of campaigning 
separately.  



Implied actors and type of funding 

• 10 months project in 2010 

• Co-funded by LEADER: 14 640.00€ (80%) 

• Total Budget: 21 600.00€ 

• Actors:  
– LAG 

– Tourist farms 

– Tourist Development Agency Autentica from 
Koper 

– municipalities 

 



Project and activities 

• Lot 1: Analysis of the field 

– Motivational workshops to examine interest in 
farms 

– Expert conference on marketing of tourist farms 

• Lot 2: implementation of joint activities:  

– Preparation of project activities with farms 
stakegholders and tourism agencies 

• Lot 3: Promotion 



Results 

• A sales catalog in several languages (Italian, 
Slovenian, English, German) and distribution 
(through ICT, farms, during events) 

• A common web portal: www.tourist-farms.si 

• A profile on social network: Facebook  

• Creation of a marketing plan  

• Promotion at trade fairs  
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Innovative points 

• Involvement of stakeholders 
straight from the beginning 

• A common marketing approach 
developed and implemented in 
common by farmers and tourism 
actors 


