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Food Products -2.0
* Why an updated Charter?

* To stimulate development of mountains
and create added value

* To avoid misleading consumers from
inappropriate use of the word
( mountains »

* To increase the competitiveness of
traditional mountain farming systems

* To protect the cultural heritage of mountain
areas

* To ensure the delivery of ecosystem
services
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European Charter for Mountain Quality
Food Products -2.0

*What do we call upon?

* Implement the legislation (optional quality term)
and support farmers in its use:
* National systems simple and easy to use
* Information to farmers
* Promotion policy and measures for mountain farming

* Support the provision of ecosystem services
delivered by mountain farming

* Support the creation of an agenda for mountain

areds

* Specific measures for Operation Programmes
EUROMONTANA



European Charter for Mountain Quality
Food Products -2.0

*What do we call upon?

* Producers to use the optional quality scheme,
PDO/PGI and other ways to better valorise
mountain products

* Consumers to buy mountain products that are
adequately protected
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European Charter for Mountain Quality
Food Products -2.0

*Euromontana engages itself to
*Develop a database of good practices

* Strengthen dialogue and foster exchanges of
experiences between all actors

* Encourage innovation and innovative projects
*Include young people
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European Charter for Mountain Quality
Food Products -2.0

* FEuromontana and its members are available
to:
* Advise national and regional authorities

*Help to facilitate dialogue between all actors of
mountain value chains

* Support mountain stakeholders to raise awareness
of consumers
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European Charter for Mountain Quality Food
Products -2.0
They already joined us!

Agricultural Organisations

Non-Profit/ Non Governmental Organisations

University or Research Organisations

Associations

Local or Regional Governm&e
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The Charter for Mountain Quality Food
Products

Italy : 402
France: 65
Romania: 28
Portugal: 18
Belgium: 7
Spain: 8
Switzerland: 4
Croatia: 3
Norway: 3
Turkey: 3
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European Charter for Mountain Quality Food
Products -2.0

What about you?
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EUROPEAN CHARTER FOR MOUNTAIN
QUALITY FOOD PRODUCTS
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https://docs.google.com/forms/d/e/1FAIpQLSdxUl1ZwxL-7rFQsCb2Npf8cVSEYoUZGIiA7VGCt97_OzDHBA/viewform

Thank you for your
attention!

EUROMONTANA
European association

of mountain areas

info@euromontana.org
T: +32 2 280 42 83
F: +32 2 280 42 85

www.euromontana.org

https: / /twitter.com /Euromontana

https: / /www.facebook.com /euromontanas.mountains
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