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Actions foreseen

▪ Action 1 

Agreement with the University of Zaragoza and with IES Bajo Aragon Professional 
Training Centre to foster through their degrees and research the silver economy in 
the province

▪ Action 2

Training and Consulting for Entrepreneurs and SMEs to explore business 
opportunities in the provision of services and/or products to the silver population.

▪ Action 3

Creation of a Chair specialised in Silver Economy promoted by the Provincial 
Government of Teruel

▪ Action 4 

Communication Campaign to raise awareness of the possibilities of Teruel as a 
silver-friendly territory

▪ Action 5 

Mainstreaming of contents concerning the business opportunities in the silver field 
in the Programs for Entrepreneurs and Companies developed by the Regional 
Development Agency of the Government of Aragon (IAF)
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Actions, Action 2

▪ Training and Consulting for Entrepreneurs and SMEs to 

explore business opportunities in the provision of 

services and/or products to the silver population.

▪ Provincial Government of Teruel

▪ Chamber of Commerce of Teruel

▪ European Centre for SMEs and Innovation in Teruel

(CEEI)

▪ Regional Development Agency of the Government of 

Aragon (IAF)

▪ External advisors
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Actions, Action 2

▪ We have done a study for having updated information

about the situation of the SILVER in the province, as 

since 2018, when we did the SWOT, there were no info.

▪ That cost represent 5,000€ +VAT

▪ Results: 

▪ Focus the strategy in products for +50-year-people.

▪ We realised that many companies had no idea about

their target group

▪ Specific trainning for entrepreneurs

▪ Subsidies, awards and other helps that increase the

interest on SILVER 
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Actions, Action 4

▪ Communication Campaign to raise awareness of the 

possibilities of Teruel as a silver-friendly territory

▪ We created an advertisement for spreading out at local level

▪ We created an advertisement that appeared in provincial 

media and two reports in national media at the same time as 

a national fair was being held in Madrid.

▪ Costs 

▪ 5,000 € are allocated for the reportages foreseen in the last 

quarter of 2021.

▪ A new budget line will be created for this purpose for 2022.

▪ We did 4 events specially focus on business wo/men in 

different cities (Ariño, Alcañiz, Teruel twice) That cost were

5,000€ +VAT
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Work with entrepreneurs in 

the territory
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Show cooking in a local 

market
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▪ https://www.youtube.com/watch?v=mPeXFNWW8Eo

&t=301s

https://www.youtube.com/watch?v=mPeXFNWW8Eo&t=301s
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Communication
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Communication
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Communication
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Action 5

▪ Mainstreaming of contents concerning the business 

opportunities in the silver field in the Programs for 

Entrepreneurs and Companies developed by the 

Regional Development Agency of the Government of 

Aragon (IAF)
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Activities

▪ Influence to the topics that they are working on



16

They follow us, are we on the

good way?
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We are a refence on the topic

▪ Letters of support

▪ Interview in depth for PhD

▪ Cooperation with University

▪ Presentation in entrepreneurs pills for cooperative

and social enterprise.

▪ New narrative of the SILVER, more activities are 

organised around the topic, more positive discourse
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Follow us on the social media

For more information contact: 

Thank you!

www.interregeurope.eu/SilverSMEs

Laura Gascón Herrero

lgasconherrero@dpteruel.es

https://www.linkedin.com/company/silver-smes/
https://twitter.com/Silver_SMEs
https://www.facebook.com/SilverSMEs
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