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Euromontana good practice — March 2023

FUNDING MOBILE SERVICES IN AGEING VILLAGES TO
IMPROVE QUALITY OF LIFE FOR OLDER ADULTS

Population ageing is expected to accelerate in many rural and mountainous areas in the coming
decades. This trend poses challenges for the quality of life of older people, particularly in terms of
ensuring the availability of goods and services adapted to their needs. As part of the SILVER SMEs
project, the province of Burgos (Spain) has promoted the development of mobile services for the most
ageing rural communities.

The challenge of ageing in rural mountain areas

Spain is one of the European countries most affected by population
ageing. By 2050, the ageing trend is expected to accelerate, sometimes
combined with the remoteness of some villages and the out-migration of |
young people. The province of Burgos in Spain is no exception. Today, 23%
of the population of the province of Burgos is over 65. This share rises to
27% in the province’s rural areas.

The significantincrease in the proportion of the over-65s in the local population calls for consideration
of how to maintain their quality of life and adapt the goods and services available to them. The service
sector is the most developed in the rural areas of the province of Burgos, accounting for 65% of
economic activity, far ahead of industry (13%) or agriculture (12%). However, few of these services
are adapted to the specific needs of older people.

This has a significant impact on their quality of life and may even drive some older people to move to
more urbanised areas that offer more services adapted to their needs. In order to address this
problem, SODEBUR — the Society for the development of the province of Burgos - has undertaken to
support the development of mobile services aimed primarily at older people.

A call for funding to encourage SMEs to develop mobile services for older people

As part of the Interreg Europe SILVER SMEs project, SODEBUR intended to develop the Silver Economy
in rural areas. The Silver Economy refers to all goods and services intended for older people. It is a
sector that is increasingly developed in urban areas, but is still in its early stages in rural Europe. In the
province of Burgos, a study carried out showed that only 20% of economic actors were familiar with
the term Silver Economy, although there was a strong interest in engaging in this sector.

To encourage companies in doing so, SODEBUR launched a call for funding for local businesses. The
aim of the call was to promote the marketing of new mobile goods and services useful for senior
citizens in the rural communities of this mountainous province.

Eligible services included home deliveries, home care, maintenance services, socio-cultural services,
etc. Eligible companies had to provide such itinerant services in at least 4 rural municipalities in the
province. One of the other selection criteria for the call was the percentage of older people living in
the municipalities concerned.
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https://create.piktochart.com/output/48080362-silver-smes_ageinginburgosprovince
https://projects2014-2020.interregeurope.eu/silversmes/news/news-article/5080/regional-swot-analysis-of-silver-smes-just-published/
https://www.euromontana.org/wp-content/uploads/2023/02/11_BeatrizGarcia_Burgos.pdf
https://sodebur.es/
https://projects2014-2020.interregeurope.eu/silversmes/
https://www.euromontana.org/en/working-themes/services-of-general-interest/

The call for funding, launched by SODEBUR between June and July 2022, had a total budget of
150,000€. Successful companies could receive two types of funding:

= 3,000€ or 6,000€ if no major investment was needed to develop the new offer (depending on
the number of municipality where the service is offered).

= Maximum of 15,000€ if the company required a significant investment.

30 Silver Economy companies funded in rural areas

In December 2022, 30 companies were selected as beneficiaries of the funding call. The call was
popular with businesses, with 79 applicants (of which 58 were eligible).

Of the 30 selected companies, 28 are developing new services and 2
are receiving investment support. These businesses include mobile
food delivery services in villages, such as mobile bakeries and
butchers. One of the selected companies is Hasta la Cocina, a family-
run SME that prepares healthy home-cooked meals and delivers
them to older people in the province. They operate in 13
municipalities.
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The 2022 call for funding was so successful that the General Committee of SODEBUR approved last
24™ March a new budget line for 2023 with a budget more than doubled (340,000€).

Resources and governance

This initiative was carried out within the framework of the
Interreg Europe SILVER SMEs project (2018 - 2023), which aims
to support the emergence of the Silver Economy in rural and
mountain areas.

The call for funding was one of the measures designed by
SODEBUR in its SILVER SMEs Action Plan for the province of
Burgos. The funds for 2022 and 2023 calls come from
SODEBUR’s own budget.

Innovating aspect

Mobile services are recognised in rural areas as a solution to population sprawl and the lack of viability of

some small shops. By supporting in particular mobile services for older people, SODEBUR has adapted the
concept to a specific segment of the population, thus responding to an important demographic challenge
and preparing for a better quality of life for the increasing number of older people in the coming decades.
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https://projects2014-2020.interregeurope.eu/silversmes/news/news-article/14469/partners-meet-the-rural-silver-eco-actors-in-burgos/
https://projects2014-2020.interregeurope.eu/silversmes/
https://projects2014-2020.interregeurope.eu/silversmes/news/news-article/14491/burgos-province-s-action-plan-boosts-silver-eco-smes/
https://projects2014-2020.interregeurope.eu/silversmes/news/news-article/14491/burgos-province-s-action-plan-boosts-silver-eco-smes/
https://euromontana-my.sharepoint.com/personal/communication_euromontana_org/Documents/Blandine%20perso/News/Good%20practices/www.euromontana.org
https://www.facebook.com/euromontanas.mountains/?__tn__=kC-R&eid=ARC-Rlfe6HiEHB7pc9fR9mtAf3rHj95lTTugnFeej7FwwhwnSa97_gcfirySrPLoyeZ2X4L3F93JdLpj&hc_ref=ARTRevXHWAg8fk87NbqDgTZiXsb9FggdexoM8Ldh_qn1UDSnVdiBPviG8kr5S71w8Ps&fref=nf&__xts__%5b0%5d=68.ARDXlyVnfIn64JE_D6t2KN2FYHULD0duk9KyQ01pePE9fbdQhC-wEEzhZhVqJc5sWAWVCQ45Up6KXK2u6OVcYyjT2aCdniOVto6d9SGkxZoiH4N04ZYzAZfdaBzZ9sXuqOuDMzqG-H7DHXL9qZSrFjxTwop5guZcY8qKTDAALARgmzIAq8RaZjD_rtiEHki-U7IghqJk75GCOteTQeYGj7A_ZgOVHWkFavCZClP2XD00d6Pri3vgpWQbFNJ2jyn_mHRzBb1ky-RYLqniH95ukTXALdpcC5Bl96qTTm9IyK4a_Lu1-YRO5ndOp-nT-MenIGyuNWz9UppyOdNERzutrVw4cA
https://twitter.com/Euromontana
https://www.linkedin.com/company/euromontana/?viewAsMember=true

